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Expectations forwhatmakes ~ i q~~i i f «s| k«« 12" k
forever. To be trusted, widely respected, to be a business that people

want to work for and with no longer means just making loads of

money.

Good business has to be sustainable, a good employer and supply chain
partner, to support communities and to be an agent for positive change

RESPONSIBLE BUSINESS 2024

Business has to use the resources and funding it controls to lead
responsibly and deliver better outcomes for all its stakeholders. On top of
this, it also has to generate revenues, investment returns, wages, profits

Emma Kane and tax receipts.

UK CHIEF EXECUTIVE AND DEPUTY GROUP CEO All of this takes place in a judgemental world fuelled by increasing
«g? ®s| - "]i "~"g®s s«{ purk?k 8zkigs]|]q o«
business has to prove it is delivering.

Statements like this do not fall onto neutral political ground and the push

back against ESGbyg2 s ®s g«l pr~ g”~zz g~28~2"rQ@K
gr8s®rzs«{i g~| ®s|  k« ®~ thefenqelactifsk, ® ~ |
public and political voices are advocating for greater corporate ambition .
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Navigating this complexity and understanding how perceptions and
expectations of business are changing is critical if corporates are to grasp
the opportunities and avoid the pitfalls.

To help inform that analysis, SEC Newgate develops and runs its annual
ESG Monitor research, polling over 14,000 people across 14 countries to
understand their views.

Leyla Hart -Svensson Andrew Adie What it shows is that corporate responsibility remains a growing trend and
HEAD OF RESEARCH, UK D O iR AND EEel expectation which lies at the heart of what it means to be a good business

AND CORPORATE REPUTATION with a good reputation .
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The
guestions

our cliqnts
ask usO

We know that reputation

and responsible business conduct
are inextricably linked - and our
clients are grappling with the best
ways to deliver on public
expectations .
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ESG issues? Does it make
a difference in their behaviour?"
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B aC kg roun d This research is part of the annual global

| /| N?5~ | s ®and thid report presents the 2024

& meth OdOlogy ] findings from the United Kingdom (UK).
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For the fourth year running, SEC Newgate has 1 03 6 < 14 35 2
conducted global research to understand community 9 .
awareness and perceptions around Environmental,

Social and Governance (ESG) issues and actions by Respondents Respondents
corporates in this space. from the UK across 14 countries

and territories

This year, the UK study explores ESG issues within the
broader context of responsible business conduct .

Participants were sourced from global panel provider PureProfile,
with the survey translated and completed in -language where
appropriate.
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15 minute

online survey The final results have been weighted by age and gender to be
nationally representative.

Fieldwork was conducted from 4 th 329t July 2024,

RESPONSIBLE BUSINESS 2024
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Reinforcement of Responsible Business

as an area of public scrutiny .

Strong

expectations
on business
leaders to pave

Companies are

expected to focus the way
on more than profit /
athey need to play 4
an active role in i
society %
\. e 1 //
.\/ = .
Ve N
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- RESPONSIBILITY IS *_-—
: A REQUIREMENT \.
[ Conducting |
_ business in a I
\ responsible way
: is now an /
\, expectation %
~ = <
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Retail investors
exhibit stronger
expectations of
responsible business
conduct, and will act
if trust is breached
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CLARITY OF
ACTIONS NEEDED
Public want clearer

what companies are

doing to improve
\ their performance /-
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speak publicly on issues

BALANCING
AGENDAS IS KEY
A fine balance to be
achieved on when and
how companies should

that are not related to
their business
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take a stance on
environmental and
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THE KIDS

ARE ALRIGHT
Younger generations
expect businesses to

political issues
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RESPONSIBLE BUSINESS 2024

71 A%AAT ®r
outlook remains

lower in comparison

to other markets.
However, positive
sentiment has
significantly

Increased over

the last year .

Those who are more likely to
feel that the UK is on the right
track:

A GenY and Z (47%)

A Business owners (53%)

A Men (43%)

A Those with low financial
vulnerability (42%)

<SeCNewgate
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Think their country is on the O YCb
UAE
Singapore a4
Hong Kong SAR 77
Poland
Brazil
Australia _g
Spain _Iﬂ4g
UK
Colombia 0
USA
ltaly 9
Germany 35
Greece
B 2024
France WNNTH 27 2023

Q1. Overall, do you think that things in the UK are heading in the right track or in the wrong
direction?/ Base: UK Sample. 2023 n=1009, 2024 n=1036

Denotes significantly
¥ difference compared to 2023.
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In 2024, the focus ISsues

on the top issues _ a — 1 a
Impacting daily p ®r k Q I« P ® K

livelihoods has Prk s{§8§~2®*"| gk ~p ®rk p~zz~ps| q ®rs| g« p~?2
eased aindicating
a growing sense

(NET Rated 910 Importance %)
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Y_e%r -on-year trend

§ Of Stablllty Prela« =p s{8~-707] gk p=2 @rk Q=1« p202<2® 2023 2024
I Ensuring quality, affordable healthcare for everyone 67 64 60 ¥
§ ) Addressing the rising cost of living 70 67 50 &
g gz:g:%glgielgvgszézggrzggfe €, Ensuring secure and affordable food supplies 64 61 54 §
. actions from business are still SUEUIEIE) i CEataiy o5 53 o4

" notable considerations for the Ensuring secure and affordable energy and fuel supplies 66 59 52 ¥
§ public: Reducing crime and violence 51 50 51

i ) Ensuring quality, affordable education for everyone 52 48 47

. A Protecting the natural _ _ bk

. environment and wildlife Protecting the natural environment and wildlife 48 47 47

N Acting decisively to stop the use of forced and child labour N/A 45 46

o A Acting decisively to stop the Addressing housing affordability and availability N/A N/A 44

z use of forced and child Managing data security and personal privacy N/A 39 43

E ooy Strengthening the response to violence against women 47 44 43

§ Improving pay and conditions for workers 47 43 41 &
o .

<SeCNeW9°*e ggzvf;n':pf&%iz%g{e:s;eoishgng; loyou Rersonally> Base: UK'sample: 2022 ns100s;  © 4 bondtes Sanfichrtly 1fohS TIBBS 1 BT T




The importance ISSues
of other issues
remain broadly

p~2 ®rk Q=i« p ® 2Kk

stable from the Prk s{§8§~2®*"| gk ~p ®rk p~zz~ps| q ®rs| g« p~?2
viewpoint of the
UK public

(NET Rated 910 Importance %)
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Y_e%r-on -year trend

3 Prela« =p s{8~-760"%] gk p~= p202<5) 2023 2024
E Strengthening support for people in vulnerable situations 44 40 41
g However, desired improvement Transitioning to renewable/clean energy sources 43 40 40
g S | ®r k Q=i« i kpk]| Acting cecisively oii cimaie change 43 42 39
w has increased, likely in response Creating new job opportunities N/A 39 38
= to concerns over Russia. Improving the country's defence capability 34 32 38
§ Managing the impacts of wars 41 37 37
E Better regulation of companies to prevent unethical behaviour 38 38 36
- Addressing the deliberate spread of misinformation and "fake news" N/A N/A 36
§ Improving preparedness for extreme weather events 29 32 34
é Improving respect between people and groups in the community N/A N/A 33
E Managing the use of Atrtificial Intelligence (Al) N/A 28 32
E Investing to support local manufacturing N/A N/A 31
5 Increasing migration to address skill shortages 22 21 20
o -
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/ The UK publlc expect
. #“companiés te act in.
~ aresponsible way
~ thinking beyond

~profitability. and dutle‘s/ﬂ

- to their shareholders

) 4

<SeCNewgate

75%

say it is important for
large businesses to
conduct their
business in
responsible ways

15%

say it is important to
have leaders who
are focused on
conducting business
in a responsible way

(NET % Rated 710 Important / Agree)
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Modelling

Expectations grouped into responsibility type

Social and
environmental
responsibilities

Governance
responsibilities

Consumer and
shareholder
responsibilities

Communication
responsibilities

Expectations assigned to primary, secondary
or tertiary category, based on importance score

TERTIARY
expectations
(NET <65%+

Importance)

SECONDARY

expectations

(NET 65-74%+
Importance)

PRIMARY
expectations

(NET 75%+ Importance)

‘SeCNewgaie

of responsible business

Expectations model

PRIMARY expectations
(NET 75%+ Importance)

. SECONDARY expectations
(NET 65-74% Importance)

TERTIARY expectations

(NET <65% Importance)

12
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RESPONSIBLE BUSINESS 2024

Good governance
and responsible
leadership are
basic public
expectations,
supported by

a desire for greater
responsible action

Primary expectations would
s| i sg"®k " p-~
~p I ~s|q f «s| k«c«
public also expects business

to act for the greater social and
environmental good, before

®r k- 1T «8k”*"y ~ ®i

oA

<SeCNewgaie

How does the UK public
expectations of companies

PRIMARY expectations

Important actions for UK companies to be doing
(NET 75%+ Importance)

(Showing NET % Rated 710 Important)

Treating
employees
fairly
(80%)

Leaders who

Being open are conducting

and transparent businessin a
(77%) responsible way

(75%) TERTIARY expectations
(NET <65% Importance)

Speaking
publicly on social
issues that are
related to the
company Speaking
(S%) publicly on social
issues that are not
related to the
company
Speaking (41%)
publicly on
political issues
(40%)

Speaking
publicly on

environmental
issues

Having a
(CE)

responsible
approach to the
use of artificial
intelligence (Al)
Social and environmental (65%)
responsibilities

Communication
responsibilities

Q15A. How important do you personally think it is for companies in the UK to be doing each of the following things? /I Base: UK Sample.2024 n=1036 Gen Z/Y n=532 13

. Governance responsibilities

Consumer and shareholder
responsibilities
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Despite high public
expectations, companies
are falling short

o o Only A42% of the UK
PY PS public agree that
‘. P L0 companies are generally
° AT ® ® behaving responsibly and
AR ° @ doing the right thing
o0
[
PEAE (‘:VO
R e
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RESPONSIBLE BUSINESS 2024

Government
agencies and large
businesses are
perceived to be
under -performing
In their responsible
conduct .

In 2024, the public perceive

a 30%+ performance gap, while
small to medium sized -business
are closer to delivering on

public expectations .

<SeCNewgaie

Businesses and Government:
Importance vs Performance
INn responsible conduct

Conducting business in responsible ways:
Importance (NET Rated 7-10 Important % ) vs Performance (NET Rated 7-10 Good performance %)

Importance Performance Gap

Government agencies or departments 79% 42% 37%

Large businesses 75% 43% 32%
Dul‘l

UE[]]UU Small to medium businesses 67% 54% 13%

Q15. To what extent do you agree or disagree with the following statements? (Previous page)

Q23a. How important do you personally think it is for the following to conduct their business in responsible ways &in terms of their

environmental, social and governance considerations? // Q23b. Overall, how would you rate the performance of the following th at operate in the 16
UK when it comes to conducting business in responsible ways ain terms of their environmental, social and governance considerati ons? // Base:

UK Sample. 2024 n=1036
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RESPONSIBLE BUSINESS 2024

There is

a perceptions gap
between the
Importance and
performance of
company actions
that are key to
responsible business

UK business is perceived to be
underperforming on:

A Transparency

A Company leadership

A Fair treatment of employees
A

Actions to promote
sustainability

A A responsible approach
to the use of Al.

<SeCNewgc11e

Responsible business . the gap
between importance and performance

Importance vs Performance of doing the following actions

PRIMARY expectations
(NET 75%+rated 7-10 Important)

SECONDARY expectations
(NET 65-74% rated 7-10 Important)

TERTIARY expectations
(NET <65%rated 7-10 Important )

Largest gaps between
importance and
performance

Lower gaps between
importance and
performance

Q15a. How important do you personally think it is for companies in (COUNTRY) to be doing each of the following things? // Q15 b. How would you 1

rate the performance of companies in the UK on the following? Base: UK Sample. 2024 n=1036 *Rounding accounts for one point differences.



Top performing Responsible business performance
industries broadly

continue to be those
which generally hold
reputations for
promoting the

of .

Performance of UK industries in conducting business in responsible ways
(NET Rated 7-10 Good performance %)

2023 2024*

Performance Performance on

2023 2024*

Performance Performance on

RESPONSIBLE BUSINESS 2024

UK industries (top half) on ESG conducting UK industries (bottom half) on ESG conducting

| environment, health, P esponsile ways UM esponsinle ways
% ed Ucation and food Renewable energy N/A 52 Defence N/A 37

p= . Healthcare 34 48 Nuclear energy N/A 37

i p rOd u Ctl on. Supermarkets / grocery stores 31 a7 Energy and utilities 22 36

z Education and training 32 46 Real estate and property 18 35

2 Agriculture 33 46 Automotive 20 35

2 Food and drink manufacturing 27 45 Airlines 18 34

LUOL) Technology / telecommunications 30 44 Transportation 22 34

e Hospitality 26 44 Alcohol 19 34

- Retail N/A 42 Cosmetics and personal care 19 34

§ Manufacturing 23 41 The media 18 32

s Banking and financial services 26 41 Gaming 21 32

z Tourism 23 40 Fashion 18 31

5 Pharmaceutical 26 39 Social media platforms 20 31

z Online marketplaces / e -commerce 26 38 Chemical industry 18 30

; Construction and infrastructure 21 38 Mining and resources 16 29

2

2 < Q11. How would you rate the performance of the following industries operating in the U!( when it comes to cgnducting busigess in responsible

o SeCNewgaie ways ain terms of their environmental, social and governance considerations?/ Base: UK Sample. 2023 n=1009, 2024 n=1036. *Please note that 18
::J the question changed in 2024, making any comparisons between waves indicative rather than direct.
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RESPONSIBLE BUSINESS 2024

9 in 10 of the UK Perceived attributes of companies

public associate conducting business in responsible ways
responsible business

with positive Attributes associated with companies that are focused on addressing
: environmental, social, and governance issues (%)
attributes

In total, 89% of the UK public associated companies conducting responsible

business with at least one positive attribute

Understandably, top of mind
words for those companies

focussing on addressing ESG Profitable (51%) Caring (63%) Responsive (65%)

S« k« Nak ]« «®N . -

TN PO R Sustainability (1%  Green 9% tansparent (s5%)
However, other key descriptors Clever (58%) - Respectful  (67%) Responsible  (7o%)

are more telling awith an Future focused (69%) Good citizen (64%) pojitical (44%)
indication that the public find

these companies to be good

citizens who are, responsive, .

future -focussed , successful (17%) Fad (22%) (18%)

and inspiring . (18%) (18%) Naive (20%) (17%)

Q12h. Which of these words or phrases do you associate with companies that are focused on addressing
<SeCNew9C“e environmental, social and governance issues?/ Base: UK Sample.2024 n=1036 19
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RESPONSIBLE BUSINESS 2024

Lower public
perceptions of the
legislation related to
responsible business
conduct is likely
driven by low
engagement and
distance from these
topics .

Around in 1 in 5 are uncertain
about the laws, regulations,
and rules related to responsible
business conduct athough this
knowledge gap can be
considered reasonable for such
complex and technical topics .

<SeCNewgc11e

Public sentiment on the legislative
andscape governing responsible
DUSINess

Ratings on the laws, regulations, and rules in relation to social, environmental,

and governance issues in the UK (NET Rated 7-10 Good %)

©

P s

43%

The specific types of
laws, regulations

and rules that exist

Q12a. When it comes to laws, regulations and rules in relation to social, environmental and governance issues,
r~g p~ zi -~ aAr®k kN 8ase: YUpSamplek202d r=A086- us | g OO U
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